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Zakladna definicia Statistika EM
Co to je EM, predpoklady, llustracia vykonnosti EM.
Specifika, typy EM.
Ako na EM? Priklady z praxe
PrileZitosti, planovanie, PR llustracia EM v praxi.
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ZAKLADNA
DEFINICIA
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Ako by sa dal popisat
EVENT MARKETING ?




DEFINICIA

Event marketing (alebo zazitkovy
marketing) je Specificka forma marketingu,
ktora je Uzko spojena s konkrétnou
udalost’ou, zazitkom alebo
skusenost’ou.

Kfu€ovym poslanim je osobna skusenost’
zakaznika spojena so silnym zazitkom,
Casto viaczmyslovym, ktory vedie k
pozitivnemu nakupnému spravaniu.



1) Adresnost’ — sustredenie sa na presne vymedzeny segment
(cielovu skupinu), pre ktory je mozné zvolit optimalny program.
Oproti reklame je zacielenie ovela presnejSie.

2) Riadena udalost’ — udalost je mozneé dékladne naplanovat’, tym,
Ze sa zvoli presné miesto, €as, dramaturgia udalosti, zaistia sa
ucinkujuci a pod. Doékladné planovanie moze zvysit’ u€innost’ celej
akcie.
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Principy EM |

Emocie

Emocionalne podnety, ktoré podujatie
vyvolava, ma ziaduci vplyv na imidz
ponukanej sluzby alebo vyrobku.

Priamy kontakt

Moznost priameho kontaktu so znackou
a vyvolanie pocitov zapojenia.

Skusenosti a Sirenie
To €o odovzdame prostrednictvom EM,
si ludia lepSie zapamataju (skutocne to

zazili) a Siria to dalej,




Prezentacia
produktu
Predpoklada sa

zaujem o dany
tovar/sluzbu.

Stimulom su rézne

dar€eky/zlavy/atd'.
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Prezentacia
sofistikovanych
produktov

InvestiCne narocné
produkty, ktoré
chceme ponuknut len
ur€itym osobam.

Verejne dostupné
udalosti

Cielom je €o najvacsia
vizualizacia, a to aj
napriek tomu, Ze sa
udalost zameriava na
konkrétny segment.




Typy EM 2/2

uZavreTa

Cielené
prezentacie

Vyhodné vtedy, ak je
segment pre dany
produkt stale este

relativne dobre
dosiahnutelny
prostrednictvom EM.

Udalosti pre uzavretu

spoloc¢nost’

Presné vytypovanie
ucastnikov, ktoré
prinasa rézne

potencionalne vyhody.

Podpora znacky

MozZnost prepojenia
znacky s udalost'ou
prostrednictvom istej
formy sponzoringu.




AKO NA
EM ?
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Activity / Day

Marketing
Research v v v v
Define v

Specifications

Marketing Plan

v v V

Detail Design

v v

Software
Development

vV v vV vV VIV VY

Test Plan

v v v V

Testing & OA

v v

User
Documentation

v v v Vv V
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Organizing an E.| 54 days 6092019 | 2811412019 0% 500 Ohrs 50,00 F N\ agsnznyan Event
1. Planning 9 days. 16i09/2019 2610912019 0% 500 Ohrs $0,00 P Panning
11 Setupte..| 2 days B0S2018 | 170972018 0% 500 Ohrs 50,00 Setuptezm
1.2 Define ob._| 2 days. 8082018 |19092018 |3 0% 500 Ohrs 50,00 % Defne cbjecives
1.3 Define ta..| 2 days. 8082018 |19092018 |3 0% 500 Ohrs 50,00 Dafine tarpet samence:
1.4 Determin... |2 days 20092019 [2082019 |5 0% 500 Ohrs 50,00 Detorrine flales
1.5 Determin...| 2 days 20092019 |23082019 |5 0% 500 Ohrs 50,00 Detormine puige!
1.6 Estabish .| 1 day 2avan01y  [240E019 |7 0% 500 Ohrs 50,00 ; Estobibh st of speskers
1.7 Estabish .| 1 day 2avan01y  [240E019 |7 0% 500 Ohrs 50,00 ) Extabin it of ot
1.8 Frepare .. |2 days 2sna019 [2a0E2019 |9 0% 500 Ohrs 50,00 (N | prepoe citsiodagenitn
2. Arrange ve...| 8 days 700201 [oanoizote |2 [ 500 Ohrs 50,00 % Amange venus
2.1 Researc... | days 7men019 [oaionng 0% 500 Ohrs 50,00 —”—le;wm
2.2 Visirevi.. |5 days 02102019 081072019 12Fs-2days [ 0% 500 Ohrs £0,00 \:llv—n.mmms
2.3 Select ve. [ 1 day. 0902018 |0sn001e |13 0% 500 Ohrs 50,00 H sotent venue
2.4 Book ven. [0 days 09102018 |09N0018 |14 0% 500 Ohrs 50,00 @ Book verve
3. Invitations |32 days 2092019 | 1112019 2 [ 500 onrs 50,00 N iistions
3. Speakers| 17 days 2092019 | 211012019 [ 500 onrs 50,00 F Y| Spesier:
311Crea. |2 days 2710912019 3000872019 0% 500 ohrs 50,00 _1cmm”““m
312 Send.| 1 day 0102019 |01102019 |18 0% 500 onrs 50,00 B v
313 Revi. | 1day 09102019 | 09102019 |19FS+Sdays | 0% 500 onrs 50,00 B Reviews responems
3.4 5end.| 1 day w0201 | 10002019 |20 0% 500 onrs 50,00 e
3.5 Revi. | 1day 102019 | 18102019 |21FS+Sdays | 0% 500 onrs 50,00 B ey epones
3.6 Finall | 1 day 2uozots [2umoente |2 0% 500 onrs 50,00 | Fnate mpeates
3.2 Particip.. |15 days 2102019 | 1in12019 7 [ 500 onrs 50,00 N\ Patcpants
321 Prep..| 2 0ays 202019 [23102019 0% 500 onrs 50,00 - e
322 5end.[1day 2anozots 240019 (25 0% 500 onrs 50,00 o
3.2.3 Monit..| 5 days. 05i1112019 112019 26FS+7 days  [0% 500 ohrs S0,00 N | Mordor responses
% 4 Traveland ... |8 days 2102019 3102019 |28 [ 500 onrs 50,00 [ .
29 41 Collate tr__ |5 days. 221102019 281102019 0% 500 Ohrs 0,00 —1mu=n..gm sccammodation neads
30 2 Book rav. | 2 days. 2o02019 3010019 |29 0% 500 Ohrs 50,00 B 6ok ave) & sccoementaion
31 3 Amange || 1 day 302019 | 310201 |30 0% 500 Ohrs 50,00 B frange tocal transportation
32 = |5 support ma.| 16 days 0M02019 | 31M02019 |0 [ 500 Ohrs 50,00 1
33 = 5.1 entity m..| 2 days. AN02019 | 14102019 0% 500 Ohrs 50,00 =y bk e
34 - 52 Produce .| 10 days 02018 |25M02018 |33 0% 500 Ohrs 50,00 =
35 - 5.3 Duplicate... 2 days. 2802019 |2sM0m019 |3e 0% 500 Ohrs 50,00 B g st
- 5.4 Assembl.. |2 days 30002018 |3102018 |35 0% 500 Ohrs 50,00 | oo packs
= |6 Faciliies |8 days 0111172018 12112019 32 [ 500 Ohrs 50,00 = =
- 6.1 Organiz...| 8 days 0111172018 121112019 0% 500 Ohrs 50,00 F 1
39 - 6.1.1 ldenti.{3 days 014172018 05/17201% 0% 500 Ohrs 50,00 \:blus,.«dm caloms
0 - 6.1.2Head..| 1 day 061172018 061112019 E] 0% 500 Ohrs 50,00 Headeoun eslimati
41 - 6.13Agre. |4 days 07172018 12112019 ] 0% 500 Ohrs 50,00 Agree menus for moal;
2 - 6.14Agre. |4 days 07172018 12112019 ] 0% 500 Ohrs 50,00 =
4 - 6.1.5Final .| 1 day 121172018 XS 0% 500 Ohrs 50,00 5 Fnalheatcount chec
44 - 6.2 Organiz... 5 days 0114112019 074112019 0% 500 Ohre 0,00 pr— Organize equpment
4 - 621 Wr... |8 days. 0111112019 07112019 0% 500 Ohrs £0.00 I werosnones
4 - 6.22 Lapt...| 5 days 014122019 071112019 0% 500 0hrs 50,00 I apops
47 - 6.23 Over. |5 days. 0111112019 07112019 0% 500 Ohrs £0.00 [ gvenesd pasoc
43 - 6.24 Displ._| 5 days 01172018 071112019 0% 500 [ 50,00 [
49 - 625 Stati_ |5 days. 011112019 0712018 0% 500 ohrs 50.00 O statonery
50 - 626Fipc.|s days 0112019 071112019 0% 500 0hrs 50,00 [ A cnens
- .27 other. | 5 days 01172018 071112019 0% 500 [ 50,00 I e
= |7 Final run-up |8 days 1911172018 281112013 3TFS+idays | 0% 500 onrs $0,00 pE—— Fosl unap
- 7.1 Setup eq.| 2 edays 9112009 | 21112019 0% 500 onrs 50,00 0 setup squomen
= 725etup su.| 2 edays 9112009 | 2112019 0% 500 onrs 50,00 SetUp suppart materiaks
55 = 7.3 Checkro...| 1 eday 2unems  |22miz0s E] 0% 500 onrs 50,00 Check rooms antl szatng
56 7.4 Check ca. |1 eday 2unems  |22miz0s E] 0% 500 onrs 50,00 Check catemng
7 7.5 Checkeq. |1 eday 2unene  |z2ms 54 0% 500 onrs 50,00 Check < upment
ES = 76 Checkm.. |1 eday 2unene  |z2ms 54 0% 500 onrs 50,00 Check maleraks
= 7.7 Check ae. |1 eday 2unene  |z2ms 54 0% 500 onrs 50,00 Gheck deaw
50 = 7.8Checkot.. |1 eday 2unene  |z2ms 54 0% 500 onrs 50,00 3] Chrec other s
61 - 7.9The event |5 days 2211112019 281112019 60 0% 500 Ohrs 50,00 T The event
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Webové
stranky

Online
marketing

Public
relations

Grafika
a branding

Content
marketing

Socialni
sité
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Vo vacsine pripadov nie je organizovanie
podujati izolovanou a samostatnou
aktivitou. Casto spolupracuje a prelina sa
s inymi marketingovymi nastrojmi. Event
marketing ma preto v strategickom
pristupe PR 360 ddlezité postavenie pri
planovani komunikacie.



STATISTIKA
EM




90 %

organizatorov poduijati veri, Zze
vSetky velké podujatia budu v
nasledujucich dvoch rokoch online

alebo hybridné
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36,61

Ocakava sa, Ze odvetvie Event
marketingu vzrastie do roku 2026 na
36,31 miliardy USD.
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marketérov sa domnieva, ze
nakupcovia trpia "eventovou unavou"



57 %

ucastnikov tvrdi, Ze chcu na
podujatiach vidiet viac Zivych
prenosov

80 %

Takmer 80 % americkych
obchodnikov vyuzZiva podujatia na
zvySenie predaja.
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Tretina marketérov povazuje
marketing na podujatiach za
najefektivnejsi marketingovy kanal
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Built-in
sensors
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128GB 256GB
flash storage  flash storage

a9 1199

128GB 256GB
flash storage  flash storage

1099 1299




Be a VB Event Sponsor

Instapage
Website
Full Name

annhodge90@gmail.com

17
Industry ﬁi 4
Phone
A
o~

Marketing Budget -

Describe your event marketing goals.

Please check the 2017 events you are
interested in sponsoring ’

GamesBeat Summit: May 1-2
BluePrint: June 12-14

MobileBeat: July 11-12

GamesBeat: October 5-6
VentureBeat Summit: October 23-24

Submit
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Dr. Dre, Snoop Dogg, Em* . .
SB LVI Halftime Show PR
233 mil. zhBiadnuti + pred 1 rokom

. d
gNFLO OEC S ¥
#NFL #Football #AmericanFootball. -
0:08 >>> THE NATIONAL FOOTBAY
Titulky

Shakira & J. Los FULL P

296 mil. zhiadnuti - pred 3 rokmi

@ o

* i o
Shakirz & J. Lo perform at the Super

Coldplay’s FULL Pepsi S
NFL
128 mil. zhliadnuti + pred 7 rokmi

@NFLO

Check out the entire Super Bowl 50
Titulky

Lady Gaga - Pepsi Zero'!

96 mil. zhliadnuti - pred 6 rokmi
o
«» LadyGaga &

On Sunday, February Sth, 2017 Lady
Titulky

The Weeknd's FULL Pep

62 mil. zhliadnuti - pred 2 rokmi

@ o o2

The Weeknd performs at the Super |



FRI CLUE

ENTER=CHOO3E E3C=CANCEL
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ZARNUTIE
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v = I
ZvySenie predaja

Generovanie
potencionalnych
zakaznikov

°
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.
: MARKETING
. Vzdelavat rozsirovanie povedomia o Upselling
znacke, produkte, spolo¢nosti
* vdaka “Zivej“ udalosti
°
]
.
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Interakcia

Povedomie o produkte
Vazby



DAKUJEM
ZA
POZORNOST!
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Ing. Michal Sarlak
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